CASE STUDY: Jmohea|th®

Educating Globally Diverse
Populations Through Innovative
Branding & Representative Visuals

Exceeding enrollment, screen fail, and retention targets

CHALLENGE

There is no cure for Nonobstructive Hypertrophoc Cardiomyopathy (hnHCM) so a large
pharmaceutical company launches a global clinical trial to address this critical unmet need.
This client knew that a one-size-fits-all approach would not resonate across the various
patient populations they were trying to recruit, so they asked Jumo Health to develop a
culturally relevant recruitment campaign that would appeal to a diverse global audience.

STRATEGY

Jumo Health developed a comprehensive digital and print curriculum that resonated with
each community the study was trying to reach. Resources incorporated regionally localized
imagery and were translated into 10 languages allowing participants to understand and
identify with the materials. This tailored educational approach improved both recruitment

and retention efforts for the study.
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